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Hi, I am Rob



Our Agenda

● What is Google Business Profile?
● What have a Google Business Profile?
● Where do I get a Google Business Profile?
● What can I do with a Google Business Profile?
● Benefits of a Google Business Profile
● SEO & Google Business Profile
● Wrap Up Q & A 



What is a Google Business Profile?

This service was formerly called Google My Business.

With a free Business Profile on Google, you can manage 
how your local business shows up across Google 
products, like Google Maps and Google Search. 

With your Business Profile, you can connect with 
customers, post updates, list your products and services, 
accept online orders, and more.  This service was 
formerly called Google My Business.



Why Have a Google Business Profile?

Your Business Profile can help people find information 
about your local business on Google Maps

● Reviews
● Directions 
● Updates
● Photos



Where Do I Get a Google Business Profile?

● Search for your business on Google Maps
● Click business name



Where Do I Get a Google Business Profile?

● Click “Own this business?”



What Can I Do I with Google Business Profile?



Benefit of a Google Business Profile

Project Photos



Benefit of a Google Business Profile

Reviews from customers



Benefit of a Google Business Profile

Your Responses 



Benefit of a Google Business Profile

Updates from your business



Benefit of a Google Business Profile

Questions & Answers



Benefit of a Google Business Profile

Appointment Requests, Website Traffic, Phone Calls



Benefit of a Google Business Profile

Appointment Requests, Website Traffic, Phone Calls



Benefit of a Google Business Profile

Appointment Requests, Website Traffic, Phone Calls



SEO & Google Business Profile

Posts to your Google Business Profile can help improve 
your local search rankings substantially. According to 
Moz: Google Business Profile “signals” are the largest 
local ranking factor with a share of 25.12%. Other signals 
include:

● Address of point of Google search
● A physical location in your city search directories
● Negative and positive reviews in Google, Yelp, or 

Bing
● High-quality inbound links or backlinks
● Number of “Check-Ins” at location
● Directory listings for your local business
● Relevant Citations
● Consistent search engine NAP information



Q&A



Connect

LinkedIn: Scan the QR Code
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